DESTINATION BUSINESS CONSULTANT JON SCHALLERT CHOSEN FOR ELMAR WINDOW FASHIONS REINVENTING RETAIL WORKSHOPS

PHILADELPHIA, Pa., December, 2003 / Destination business consultant Jon Schallert has been selected to present his business strategy workshop “Reinventing Retail” to the entire Elmar Window Fashions’ retail network.  Schallert will present his workshop in ten locations across the United States in 2004 as part of Elmar’s three-day Leading Edge Training Conferences, designed for retail professionals in the window covering industry.

Elmar Window Fashions, located in Willow Grove, Pennsylvania, is one of the largest Hunter Douglas fabricators in the country.  According Senior Manager of Customer Education, Todd Garretson, “Elmar has partnered with Jon Schallert so our network can utilize his powerful strategies to elevate their businesses to a greater level of success.”

“We chose Schallert and his dynamic Reinventing Retail workshop over conventional speakers because Jon focuses on actual tactics and how-to information that retailers can easily implement into their businesses,” said Garretson.
Schallert is known for teaching independent business owners how to turn their businesses into consumer “destinations” that are capable of drawing customers from other cities, past more dominant competitors.  According to Schallert, becoming a consumer destination gives independent retailers an advantage when competing with superstores.

“Most retail businesses that close today would not fail if they focused on becoming consumer destinations,” says Schallert.  “It’s an oversimplification to say that all small Mom and Pop businesses are doomed because of superstores like Wal-Mart and Home Depot.”  

To reach more independent business owners, twice a year Schallert conducts his two-day “Destination Business BootCamp” in Orlando, Florida, where he teaches owners his 14-step process by which a business can remake itself into a consumer destination.
“Despite today’s lackluster economy and competitive challenges, independent businesses can become extremely profitable if they create a compelling offering that it is repeatedly visited by consumers,” says Schallert.

According to Garretson, “Our mission is to help every one of our retail professionals to realize their full potential and dreams in business.  With Jon's help, we hope to turn good retailers into great retailers,” said Garretson.

Jon Schallert is the President of The Schallert Group, Inc. in Sorrento, Florida.  Schallert has worked with independent business owners since 1983, and speaks to thousands annually.  One newspaper called Schallert “the marketing guru rooting for the retail underdogs”.  Schallert’s next Destination Business BootCamp will be held in Orlando on March 10-11, 2004.
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